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Lantmannen ranks among the leaders as
Swedes assess sustainability - for the
sixteenth consecutive year

The sustainability efforts of Swedish companies and organizations are assessed by 25,000
Swedes in Europe’s largest brand study on sustainability, the Sustainable Brand Index.
Lantminnen ranks sixth in Sweden and has therefore remained among the top performers
throughout all 16 years of the survey.

“Taking responsibility from field to fork means a long-term commitment to sustainability. We
do not chase short-lived trends or hide behind vague targets far into the future. Instead, we work
with concrete, scalable solutions that deliver clear results for our customers. I am both proud
and pleased that this is appreciated by the Swedish public,” says Claes Johansson, Chief
Sustainability Officer at Lantméannen.

In addition to ranking sixth among all companies and organizations, Lantménnen ranks second
in the food category. In the survey, Lantménnen is described as a “stable leader”.

“It is particularly encouraging that Lantménnen has consistently, and over a long period of time,
been perceived as one of Sweden’s most sustainable companies. It is endurance, rather than
isolated one-off efforts, that is decisive in sustainability work that makes a real difference,” says
Magnus Kagevik, Group President and CEO of Lantménnen.

Facts and more information

Sustainable Brand Index: The survey has been conducted annually since 2011 by SB Insight and
is Europe’s largest independent brand study on sustainability, based on consumer perceptions.
Read more about the methodology, sample and scope.

Sustainable Brand Index in Sweden: In Sweden, around 25,000 respondents were interviewed
about approximately 430 companies and organizations across 36 industries. The sample is
nationally representative.

Top ranking of all companies and organizations in Sweden: 1. Grumme, 2. Anglamark, 3.
Polisen, 4. Systembolaget, 5. IKEA, 6. Lantminnen, 7. Matsmart, 8. SJ, 9. Skona, 10.
Folkhilsomyndigheten.

Top ranking in the food category in Sweden: 1. Anglamark, 2. Lantménnen, 3. Arla, 4. ICA I
love eco, 5. Urtekram, 6. Saltd Kvarn, 7. Norrmejerier, 8. Kung Markatta, 9. Bregott, 10.
Polarbrod.

Lantménnen’s sustainability work: Lantménnen’s website
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About Lantminnen

About Lantménnen: Lantménnen is an agricultural cooperative and Northern Europe’s leader in agriculture, bioenergy and food
products. Owned by 17,000 Swedish farmers, Lantménnen has more than 10,000 employees, operations in over 20 countries
and an annual turnover of SEK 60 billion. With grain at the heart of the operations, Lantménnen refines arable land resources to
make farming thrive. Some of Lantméinnen’s best-known food brands are AXA, Kungsérnen, Scan, GoGreen, FINN CRISP,
Schulstad and Vaasan. The company is founded on the knowledge and values acquired through generations of farmers. By
engaging in research, development and operations throughout the value chain, Lantménnen takes responsibility from field to
fork.

For more information: www.lantmannen.com



